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Measurement of the switching cost in the cellular phone market
University Students’ WTP Survey by Conjoint Analysis
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1732

Abstract
The switching cost with the switch of the cellular phone company is measured by
conjoint analysis. It is proved that the switching cost accompanying the change of the
telephone number and that of the invalidation of the points are estimated about 4107
yen and 1732 yen, respectively. And the heterogeneity of the switching cost is found and
the factor is investigated. Furthermore, by the simulation, the impact of the reduction of

the switching cost on the young users’ switch action is shown.
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